
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
DANIEL O’CONNOR 

NOT 
ALONE 

 
P R O P O S A L  D O C U M E N T  



Treatment 
 

‘Not Alone’ questions the fabrications of religion, science and 
modern society as we know it. MUFON investigator Jack Turnbull 

takes us through understandings of extraterrestrial life, talking 
about his own experiences as well as documented case studies such 

as the Miracle of Fatima. The subject of UFOs is growing in 
popularity in the UK, gaining attention from National Geographic 
as the MOD release more files regarding UFO sightings. Not Alone 

will take the matter and tie up some loose ends, presenting the 
undeniable facts in an unorthodox way – comparing the debate to 
a court case. A combination of court rooms and sights of the Lake 
District will be used to give life to a heavy topic. We often run at 

the thought of a UFO documentary, because the argument is 
thrown at us in the same way that conspiracy theories are. This 
isn’t a matter of suspending your disbelief to allow for a concept 

that’s off the wall – when the statistics are shown side by side with 
case study upon case study, it’s hard to ignore the probability of 

alien life. Our characteristic client, Jack, aims to give a rational and 
grounded reason for his beliefs. I propose that we use visual props to 

drive statistics home, along with the beautiful landscapes in the 
Lake District to recreate certain case studies. If people are to change 
their minds then this shouldn’t look like a sci-fi film, it should look 

like the world we live in. The audience that we want to affect are 
mainly older people, although it’s important for it to have a broad 

reach as young people are the voice of every culture. 
 
 
 

 
 
 

 
 
 

“Wake up and smell the coffee.”  



Achievability 
 

I believe that this project is completely achievable. Despite the fact 
that the subject of UFOs has been on the horizon for decades, with 
the fast rise in popularity and usability of the internet and social 
media, there is a bigger market for all types of film than before.  

 
YouTube has 1,000,000,000 users. 

 
This is a huge platform (and opportunity) for streaming the film, 
which would make distribution a non-issue, as it would become a 

question of marketing. If the film is aimed at people around the age 
of 40, then it’s important to understand what appeals to that 

generation in terms of visual marketting. It wont be sold as a sci-fi 
film, it will be in the same basket as documentaries about the 

scientific workings of the universe, very open and factual. 
 

In terms of equiptment, we have an entire lighting rig in the 
college, numerous Canon 600D’s and a Panasonic GH4, which is 

capable of shooting in 4k, meaning the documentary can compete 
with modern technology, potentially being the first UFO 

documentary shot in 4k.  
 

Regarding travelling to locations, we are able to start a 
crowdfunding campaign on a site like Kickstarter, in case we can’t 

find money for travel, although with access to the college minibus a 
lot of us can get to the location for only the cost of fuel, whilst others 

work on editing, sound or special effects in the college edit suites. 
 

It’s important that we storyboard the entire Documentary, at least 
for an idea of how each section will fit together, as we will be 

pressed for time to finish the project. As it is our last year in college 
we will have to complete this before a certain date – meaning we 

wont have the luxury of reshooting sections of footage. This 
shouldn’t be a problem, as we have Kasia producing the project, she 

is notoriously organised. 



Broadcasting Platforms 
 

There are a few options that we could use to broadcast the final 
film. Depending on how we shoot it.  
 
TV: we could approach television companies and see if we get any 
interest from them wanting to screen it. It’s not uncommon for TV 
channels to buy the content, if it fits broadcasting standards.  
 
Netflix: Netflix are updating their content more often now, and are 
known for supporting indie film-makers that can get their film’s 
attention. 
 
YouTube: As mentioned before, we can upload the film to 
YouTube as a whole film or in bits, which is free and allows us to 
focus on getting the documentary out there. 
 
DVD: It’s possible to get DVDs printed and sell hard copies around 
Cumbria to get a viewer base. This wouldn’t be too expensive and 
is quite an intimite way of sharing a film. 
 
Cinema: It takes a lot of effort to get an indie film into a cinema, 
but it is possible. Older viewers generally see their films in the 
cinema, as they don’t generally illegally aquire content, or use 
Netflix much – it’s designed for younger generations. It’s possible to 
refine a list of cinemas that would suit our film, and find out if they 
would screen it. 
 
We will talk with the client to find out his preferred broadcasting 
ideas, if he has any. It’s important that the client is comfortable 
with where-ever the film goes once it is complete and is informed at 
all times. 


